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Meeting Info

Place:

Pyramid Alehouse,
Brewery and Restaurant
901 Gilman St. Berkeley,
CA 94710 510-528-9880
Directions : Off I-80, take
the Gilman Street exit.
Drive east seven
blocks. Alehouse is on
left. Parking is free.
Meeting room is up-
stairs.

Cost:

Members:
Reserve by midnight
February 6th: $25
Walk-ins: $30

All nonmembers: $30

Agenda:

8:30 Registration & con-
tinental breakfast

9:30 Business Meeting
10:00 Presentation
12:00 Raffle & adjourn

After the meeting,

many members gather
for lunch in the restau-
rant. Guests will always
find a warm welcome.

To reserve, visit www.
sfarwa.com . Click on
OMeetings. o

Email Chandra Wallace
with any questions.

Thrillers and Courtroom Procedure with
New York Times Bestseller

John Lescroart

Saturday, April 12, 2008

Pyramid Alehouse, Brewery and Restaurant
901 Gilman Street, Berkeley

John Lescroart is a
New York Times best-
selling author of nine-
teen novels , including
most recently BE-
TRAYAL the four-
teenth book in the
San Francisco based
Dismas Hardy/Abe
Glitsky series.

His books have been
translated into seven-
teen languages in
more than seventy-
five countries, and his
short stories appear in
many anthologies.

His first novel, SUN-
BURN, won the San
Francisco Founda-
tionds Jose
Jackson Award for

best novel by a Cali-
fornia author, and
DEAD IRISH and THE
13TH JUROR were
nominees for the Sha-
mus and Anthony Best
Mystery Novel, respec-
tively.

GUILT was a Readers
Digest Select Edition
choice. THE MERCY

RULE and NOTHING
BUT THE TRUTH have
been major market
Book Club selections.

THE SUSPECT, chosen
by the American Au-
t hor d0s

Associ atloaﬁp

and in the cookbook
‘A Taste of Mur-
der.' (He also wrote
the forward to Fran-
cine
to the famous San
Francisco eatenf Fior
al i

2007
Novel of
the Year,
was also
the 2007 |
One Book ,'
Sacra- o
mento
choice of
the Sac-
ramento
Library
Founda-
tion.

Each of the last sev-
eral books have been
Main Selections of one
or more of the Literary
Guild, Mystery Guild,
and Book of the
Month Club.

Outside of the book
world, John loves to
cook. His original reci-
pes have appeared in
Gourmet Magazine

tled The
Fabulous
Fior: 100

| Years in an
[talian
Kitchen.)

In 2000, John
founded
CrowArt Re-
cords to fa-
cilitate re-
leasing his
music and that of his
friends 0 to date, there
are five CDs under the
CrowArt label.

John and his wife, Lisa
Sawyer, live in North-
ern California.

John's latest book, BE-
TRAYAL, will be avail-

able for purchase and
a personal autograph.

Reserve Now!

Brevetti ds

t's


http://www.sfarwa..com
http://www.sfarwa..com
mailto:chandraknits@yahoo.com
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A Note from the Prez...

Happy Spring! You're all winners in project. You de-

. : k. : i
April showers bring my book. ) socf/r;tc?oerlﬂstandlng
May flowers, and And speaking of '

this past books, the Chapter Remember to fol-
week we book is coming low the link on the
were along swimmingly. web site to pur-
rained | still can not be- *

upon with . : . .
the names _leve it has finally N
come to fruition. |

and titles of .
can't wait to have

the Golden .
Heart a copyinmy chase your copy!.
. hands.
and Rita See you on the
finalists. My thanks to the 12th?/
Toallofthe |adieswhohave ot t
SEARWA'ers who worked so tirelessly on?od or ge

and given so much reregister!

finaled, best of luck of their time to this

to you in August!

Member News

Rachelle Chase double-finaled in The Sheila Contest, hosted by Valley Forge Romance
Writers. Her novels RUNNING AWAY and TO CATCH A CHEAT both finaled in the "Women's
Fiction with Romantic Elements" category.

Lori Bfistrbook PRIVASE CONFESSIONS a 2007 Harlequin Blaze, is a finalist for the Colorado Ro-
mance Writers' "2008 Award of Excellence" in the Erotic Romance category.

Signing Opportunities

Our PAN Liaison, Kalen Hughes , arranges new release signings each month at the Emeryville
Borders.

The signing is held after the meeting (second Saturday of each month) from 1:30-3:30. Not only
is this a great opportunity for our chapter member
that local readers can anticipate to meet and greet their favorite authors.

I f youdd |Iike to make arr ange-mendhe yourpersnameltitig,our ne
and ISBN at kalenhughes@yahoo.com

Member Regan Taylor also arranges signing most months at the Borders Express in San Rafael,
CA. Contact Regan at Maitilmom@aol.com for more details.


http://www.kalenhughes.com
mailto:kalenhughes@yahoo.com
http://www.regantaylor.com/
mailto:Maiti1mom@aol.com

Market News

At Penguin Canada,
Laura Shin has been hired
as senior editor, commer-
cial fiction. She has
worked at Harlequin, as
well as YTV and the SciFi
Channel. Shin will report to
executive editor Nicole
Winstanley,,

At Random House Publish-
ing Group, Tricia Narwani
has been promoted to
editor. She is part of the
Del Rey manga team.

Tina Wexler of ICM has
been promoted to literary
agent. She has been spe-
cializing in
books, but now she will
expand her adult fiction
and nonfiction lists.

Cc

Former Avon and Berkley
publisher Lou Aronica and
agent Peter Miller are cre-
ating The Story Plant, a
publishing company fo-
cused on
fiction and author devel-
opment, 6 inten
odevel op write
tiple bookso
on long-term relationships
with commercial novel-

i sts. o6 Distri
Distribution, the line
launches this fall with Si-
enna S ARnyesicans
Quest, a contemporary
romantic fantasy, and
Jonathan Javit
thriller Capitol Reflections
Miller, who serves as mar-
keting and rights director
for the company, says in
the announcement,
OWhen we sign
Pl ant titl e,
cally 1l ooking
film and foreign potential.
We think the books on this
list are going to be suc-
cessful on a number of
platforms. o
are being sold by Baror
International.

b

Fo

0comme

RITA winner and triple fi-
nali st Tamer a
In the Eye of the Beholder
the first in a series set dur-
ing the Civil War about an
impoverished woman
who becomes an assistant
to the owner of a planta-
tion and the richest
woman in Americaf
involving blockade run-
ning, runaway slaves, the
art world, and a master
gardener who teaches
her where true beauty
can be found, sold to
Charlene Patterson at
Bethany House, at auc-
riiﬁ)nl, b '[\IKaett%sI%asKern at

atasha Kern Literary
Agency (World).

Robin
A Maui Moon , part of The
Hideaway Series, about a
woman who inadvertently
learns she will lose her job
when she returns from her
trin ongwlvaiiﬁ but while
under the Maui moon, she
d‘indﬁr as noto have hope
2 ouéh\?refurture sold to
vid.lambert oward

t
a rgooks?for th?elé%ooks, by

Janet Kobobel Grant at
BPOKSE SYAP LBy < oy s
Agency,,

No Control author Shan-
non But Bung 0 s
Alive, a paranormal ro-
mance, sold to Cind
tHiv&ng RSP ErigGirt if\: a
pre-empt, in a three-book
deal, by Nephele Tempest
at The Knight Agency
(NA),.

al ofitiorTyhomasds

w ecal rommarecpsencer Whis-

Ppering Maantairoseriesy s
sold to Wendy McCurdy
at Berkley, by Gail Fortune
of the Talbot Fortune
Agency (NA).
rFer Io gmn Cry Ing[
market newsletter:

hts
hi a

Lindsay Sagnette, formerly

MAh editar with8lodins-

bury,wi 'l j oin
earlyMarch.Shedl |
quiring 6 s u s p @riivere
fiction and innovative
womenos

Erika Tsang has been pro-
moted to executive editor
at Avon.

Encore Romance
(www.encoreromance.co
m) is a new venture from
Whispers Publishing
(http://
whispershome.com/) and
Vintage Romance
(www.vrpublishing.com/).
Encore Romance is de-
voted to publishing re-

J o n e Ynde® u PHNE.dn ebook form, of

previously published, out-
of-print romance novels.
Authors who own the digi-
tal/electronic rights to
romance fiction previously
published by a main-
stream publisher

may send a letter of inter-
est with information

about the book to en-
coreromance@gmail.com
. The editors will usually
respond with a decision
within 24 to 72

hours. Encore asks

that the author be willing
to include information
about Encore Romance
and the digital sale of
your book on your web-
site. All accepted authors
will be asked to sign a two
-year contract
(renewable) for the digi-
tal/electronic rights for

&P boBK. Fikt Aghts shal

remain with the author(s).
As these books will be sold
through outlets requiring
distribution discounts, au-
thors will receive 50% of
the net price after dis-

Stcgurmi' i ngbds

Summerside Press is a new
inspirational publisher

oof fering a
escapist reading experi-

pl easul

St encHl thatts whofesome n

beanadc-i nspirational . «
merside Press is launching
its Love Finds You fiction

f i cti onlinéinfall 2008, featuring

inspirational romance
novels set in actual small
towns across the United
States. They plan to re-
lease 12 titles per year,
with a word count of be-
tween 60K and 100K (220
to 380 pages). The stories
may be historical or con-
temporary. The first 12 ti-
tles for the series are al-
ready in development.
Interested authors should
contact the editor, Rachel
Meisel, for a list of upcom-
ing titles and
guidelines. Some high-
lights: since the majority of
the action in each novel
will take place in the title
town, plot details should
remain reasonably faithful
to the townds
ography, and atmos-
phere. Stories should be
realistic, not sacrificing
realism in order to tell a
feel-good tale. The stories
should also be relevant,
wholesome and positive.
Meisel is currently accept-
ing proposals (an over-
view of the novel, a chap-
ter-by-chapter synopsis,
and at least 3 sample
chapters) for new pro-
jects. Once
the guidelines, please
send proposals to: Rachel
Meisel, Fiction Editor, Sum-
merside Press, at ra-
chel@roverhaus.com.

wr i f

hi st

youdve

The National Association
of Baby Boomer Women is
holding a Favorite Con-
cert Memories Writing

(Continued on pa6)
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SFA-EWA Special-Order Form

4/3/08

SPECIAL OFDER YOUR COPY TODAY!

’x}f }::r;r?'ﬁ h, F} E)r'r PRI
V"

Thee Llllinge s “uile on

Canat Covnben 224

Lalztp Vil

Ra= Tramiaen aven X Momsres Wrirerd =F domeeen

Get yours ahead of the crowd at the
National EWA Conference, your
very own copy of Wrifing
Romance: The Ultimate Guide on
Craft, Creation and Industry
Connections.

Order now at the discount price of

$25.00 per copy, & receive your
copy at the July meeting before

they go on sale at the Conference at
the retail rate of $20.95.

Fill out the form below and give
wvour check or cash to the Board
member collecting pre-orders for
the SFA-RWA Chapter Book
{Selling member will be identified
at the meefing).

New York Times best-selling author Allison Brennan says, “From writers for

writers: A valuable collection of essays and advice from the frenches. A fantastic

resource for writers at any level, from beginners to advanced, to published ™

Item Pre-Ordered

Quantity

Writing Romance:

The Ultimate Guide on Craft, Creaiion and Indusiry Connections

Special Price Per Item

$25.00

Total

Name Address

Phone Number

E-bMail Address:

CONFIRMATION #: (filled out by Seller:

Page 4



Chapter New Releases

Putting it to the Test, By Lori Borrill

éHARLEoy,m' / Zﬂ
g g Harlequin Blaze
W April 2008
’ ISBN 9780373793969

PUTTING Carly Abrams won a spot on a hot project by cheating on a
Z compatibility test. Now she must pretend to be the perfect

match of a man who's been a thorn in her side since he

swaggered in to Hall Technologies two years ago.

Matt Jacobs always figured he wasn't tops on Carly's list, but
who can ignore those test results? He wants to see if they're
as hot in the flesh as they are on paper.

y ( . Watch the sparks fly when Carly's compatibility results are
Cheating off a sex survey... ) 8 | truly put to the testl

What's the worst that can happen?s

At eharlequin.com

USA TODAY BESTSELLING AUTHOR OF PLAYED S|Ient Fa" By Barbara Fl’eethy

BARBARA NAL

April 2008
ISBN 9780451412553
FALLING HARD

T Dylan Sanders is attending a wedding in the mountains when his trip takes a terrible

r:?er);::mk::?' turn. A former lover appears out of nowhere, demands a private conversation, and

—Publisher’s Weekly lures himl into the woods, then !eaves him there, drugg_ed and disoriented. The next
morning, the woman has disappeared, and Dylan is accused of her murder.

FALLING FAST
Catherine Hilliard, a beautiful psychic haunted by her own dark past, is reluctant to
offer up her cryptic visions to help skeptical Dylan figure out what's going on, but she
can't leave her best friend's brother-in-law on his own ... or deny the powerful, inexpli-
cable connection between them.

FALLING STRAIGHT INTO DANGER
With every new clue pointing to Dylan as the murderer, and Catherine now identified
as his accomplice, it becomes clear that a wily and ruthless mastermind has targeted
both of them, with a motive that's very personal and utterly brutal. Soon their race to
expose the truth is no longer about staying out of jail but about staying alive ... and
finding the killer before the killer finds them.

At Amazon.com
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http://eharlequin.com/storeitem.html?iid=16703&cid=192
http://www.amazon.com/Silent-Fall-Barbara-Freethy/dp/0451412559

Chapter New Releases

When a Man Loves a Woman By LaConnie Taylor -Jones

Genesis Press
April 2008
ISBN 9781585712748

What do you do when

give you the time of day?

you are in |l ove wi

How to do you convince her that she really is meant to spend the
rest of her life with you when she avoids you at all costs?

These are the questions that Alcee Jules (A.J.) Baptiste must answer.
He knows that he wants to spend his life with Victoria (Vic) Bennett,

but she wants nothing to do with love and even less to do with him.

It is going to take all the scheming this man can do just to keep her

in the state when she threatens to move to Atlanta, Georgia.

La Connie
Taylor-Jones

At Amazon.com

PRO Forum: Agent Research: More is Better
By Sophie Littlefield

gle day or
doing as much re-
search as he should.

h subnnission @uidelines,
you must determine
whether she handles
goiir enée. Recent

ehldatha 3dd"Bfeht:
names are also help-
ful in determining

whet her shedd b
good match.

| recently received
an email from an ac-
quaintance | met at as more and more
a writing conference.  agents switch to e-
0l just quer geedinghsome of
book and sent it out that time is spent : :
to 100 agents yester- loading the paper from tlm_e to time
day, 6 he wr o tray.and sticking la- been guilty of the lat-

bels on SASE 3% ! cagpractcaly

the majority of the guarantee that an
time is spent on re- unresearched query I

(which are going the
way of the dinosaur

[ hope itds
As someone who has

| was stunned. When |

first started querying dbve written be

seriously (three books
ago), | found that |
spent an average of
half an hour on each
query. 11tds
for snail-mail queries

search.

This meant that either
my acquaintance
has toand ta hvayt to fit
fifty hours into a sin-

will net you a rejec-
tion (or a deafening
silence).

What should your re-
search uncover? Be-
sides the basics like

about online agent
sites like Query-
Tracker and LitMatch,
both of which | con-
sider essential to re-

(Continued on pagg
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http://www.amazon.com/When-Man-Loves-Woman-Indigo/dp/1585712744/ref=pd_bbs_sr_1?ie=UTF8&s=books&qid=1207635437&sr=8-1

Pro Forum Continued...

searching agents.

Here are a few more
resources you might
consider.

Conferences

Check the websites
for conferences in
your genre, and take
note of the agents in
attendance. Review
|l ast year ds
youdre at it
all of these agents
are actively acquir-
ing, it is frequently the
case that junior
agents who are
building their lists at-
tend conferences.
Also, members of
new agencies will fre-
guently speak at
conferences as a
way to spread the
word.

Publ i sher ds
place
Il tds twenty

month, but this ser-

vice is a gold mine,
because it allows you
to search deals
based on an
name, an age
name, or an agency.

Every querying au-

thor should compose

a list of comparative
and competitive titles
before beginning her
agent search
book is wunigq

an acceptable an-
swer d as my mentor
tol d me,
have done the im-
possible, which is to
write a truly original
novel , 6 you
be able to find a

handful of titles.

Now find out who

Le,oresentedt 118
havd éf[)u.ﬁ1deﬁ|c9n

of your agent search
6 and, possibly, an
attention-grabbing
comparison you can
use in your query let-
ter.

Agency Web Site
| almost never sent a
guery before review-
ing the agency web
site. There are clues
to agentso
@nd di sllkes here that
@ ho gvallable

elsewhere.
bucks a

For instance, Query-
Tracker might offer
up three agents in a
large agency who all
epresera yodirgenre.
Hawbdo you choose
which to query?
Read their bios with
great care. | unsuc-
cessfully queried an
agent several times
on different projects
befare noticing that
her 80 yague at the

Yafn@ adeficy &h!

t dBled Sve elni Stosw

fessed a taste for

odark humordé in her

0 Un Ib®.sSendipngpher a

guery netted me a
request for pages.

LAeBLBIPs

Read as many as you
can d even if the
agent does not rep-
resent your genre. |
VY r‘o nd that
agents like to talk
amongst themselves,
and frequently link to
each othersd
well as pass along
news and acquisition
information.

sites, as

othat junior

Back to my acquaint-
ance: the last line of
his email has me
even more con-
cerned.

agents who
are building

and their lists
getting any bites, |

need to work on my
final edit, o
wrote. 01 di dn't
ize it needed to be
close to perfect be-

fore it's

he attend

real -

sent i n. o6

Luckily none of us
savvy gals would
ever make that mis-
take! Polishing, when
it comes to manu-
scripts, is job one 9
and even the best-
researched query will
fall flat if you launch
it before its time.

Page 7
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Deadline for May
Newsletter
submissions is
April 26th, 2008.

Calendar

April 5

The Black Diamonds
RWAwi | |
-Page Readbo
noon at Schoo-

ners Restaurant, 4250
Lone Tree Way, An-
tioch.

host

March Meeting Recap

Our March 8, 2008
meeting was filled with
invaluable information
on using websites and
blogs to take your ca-
reer to the next level.

Rachelle Chase is an
award -winning author

of erotic romance.  Her
first single title book, Sex
Lounge, was released
by Kensington in May of
2007, followed soon
after by Sin Club in No-
vember of that year.
Rachel |l e0s
famous for its seductive
design and opportuni-
ties for fans to interact
with Rachelle.

Rachelle wanted to
change herimage
from chick-lit to erotic
romance. To do that,
she posted a picture of
herself that appeared
as though
naked under a sheet.
Rachelle wanted to
project the idea that a
woman could be forty
and feminine. The con-
troversy of whether or
not she should pose in
a sheet helped create
buzz about her.

Rachelle says you
should think outside the
box. You can follow
her lead and use your-

April 26

The Sacramento Valley
t hRese CHapter envel-

-f r oaom®s:Alisbn Brennan,
Monica McCarty, and
Candace Hern, pre-
senting a lively discus-
sion on 0To

we b

self to market what you
write. However, your
ideas have to resonate
with you. You must like
what youdre
you wondt do

Successful on-line pro-
motion has three key
ingredients.

What do | have to offer
you?

Design interactive ac-
tivities at your site.

Forge a one-on-one
ST 1 on' &
connection. Create
the perception that
readers know you.

Sheds tried
ent promotions. For
example, she had a
Sex Lounge, Finding
Derek Contest, in which
men competed on-line
to be the hero of her
maxt book. She re-

sheodod.

R9%RE
cruited guys as contest-
ants and then got ce-
lebrity judges. She had
her own page at mod-
ellaunch.com. Then,
she went to
websites and invited
them to vote for their
favorite contestant.

Keep people coming
back to your site is to
plan activities that take
a long time to com-
plete and have various

To Plot. o6
University Park Club-
house, 9:30 a.m.

The Silicon Valley

Chapter welcomes

Jenn Stark for an all-
P day workshop on

phases. In that way,
people have to visit
multiple times to watch
the process take place.

d io el ess
jects include a radio
talk program i Chat-
ting with Chase, a
newsletter, running sur-
veys, and writing non-
fiction articles that tie
into her writing.

You can have a plog
on Amazon populated
from your personal blog
will populate.

Try to make your pro-
motion viral. In other

m awoyds, det pople to
talk about your site and
tell their friends.

Tom Johnson is an artis-
tic marketing strategist.
For the past fifteen
years, he has super-
vised brand develop-
ment, logo and
graphic design, collat-
eral layout and website
development projects.

w oavides a myriad of
creative services, such
as logo design, website
development and

Tom gave us ten great
tips for effective web
design .

(Continued on pa@g

Me e branding. Jenn makes

finding your brand easy
and fun.

Meet at the Sheraton
Hotel, 1801 Barber
Lane, Milpitas, CA.

ot her


http://www.allisonbrennan.com/
http://www.monicamccarty.com/
http://www.candacehern.com/
http://maps.google.com/maps?f=q&hl=en&q=1801+Barber+Ln,+milpitas,+ca&sll=37.0625,-95.677068&sspn=39.644047,67.763672&layer=&ie=UTF8&z=16&ll=37.402329,-121.910412&spn=0.009733,0.016544&om=1
http://www.hamoabeachcreative.com/
http://www.hamoabeachcreative.com/
http://www.hamoabeachcreative.com/

March Meeting Recap Continued...

(Continued from pagp

There are several items
to consider when pre-
paring to build your
website. First, chose
your domain name.
Make it as short as pos-
sible and memorable.
Dondét use hyp
underscores in the
name and remember
domai n names
case sensitive.

Protect your domains.
Keep receipts for pass-
words and logons. If
you have a web de-
signer, be sure to get
that information from
the designer in case
you need to manage
things yourself. Keep
your e-mail address up
to date with registrar.

Build a list of search
terms that you will be
embed in your site.

Select images with im-
pact. You want profes-
sional quality pictures.

Comparison shop for
good looking sites.

Think about link building
fi both within your site
and to the outside

world.

Think of the F factor. F
isforfastt User s do
read. They scan. They
look along the top of

the page and then the
left side in a pattern

that looks like an F.

www.hamoabeachcre
ative.com

Lorelle VanFossen is the
author of BLOGGING

TIPS: WHAT BLOGGERS
WONOT TELL
BLOGGING. And the

Your blog should be fan

Y Olg¢entiB. OMaKe your

fans a resource be-

popularblog o L or e | Icause they talk about

on Wor d Paredles s
has been blogging

since 1994 covering
topics from photogra-
phy to genealogy.
Ibgrngl PE feels
mythology about blogs.
%?n()tﬁtr un you
as a%inboard, ablogis
interactive.

In order to enhance
marketability, think of

the blogging technique
called organic market-
ing. Write about things
that people will find

worth talking about.

Identify key terms and,
use them three times
on each page. That
way, your site is likely to
appear on search en-
gines when people
look for these terms.

Use ideas that are
Ospreadable. 6
the water cooler tech-
nique. What will visitors
want to talk about?

You can do zero -
budget marketing @ in
other words, money-
free promotion. It takes
time and friends to
rrp%k{e money.

Who do you know?
And who knows you?
What are you doing to
become knowable?

Put content on your site
that supports you

books , such as maps,
character sketches,

and artwork. Use your
imagination.

yod. This type of word
of mouth is powerful.

Blogging brings many
benefits.

For gne thing, you get
fe([a bgcrk.egﬁ e
Oftew, pbaplie wiro
come to your blog will
offer to help you in vari-
ous ways. Your blog
increases your visibility,
and therefore, your
marketability. It buys
you leverage.

Your blog is your re-
sume. | t 6s proof
you have the determi-
nation and discipline to
keep going. It says to

an agent that you

know how the market
works. It says you know
how to network. It says

0l 8dm out

Mostimportant, your
blog brﬁilldsnfﬁ(endcs)htjps
and a social network to
support you.

You can set up a net-
work at Ning.com. It
should be blog-centric,
as your blog is your so-
cial business card.

t her e.

t

OWrite
things that
people will find

Cworth talking

about . 6
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Market News Continued...

(Continued from pagg

Contest. Share your favor-
ite concert memory in 500
words. Submissions should
be written in a Word
document and sent as an
attachment to con-
test@nabbw.com with
FAVORITE CONCERT MEM-
ORY in the subject line.
There is no fee to enter.
Deadline for entries is April
15. First prize is $100 and
free membership or re-
newal in the National As-
sociation of Baby Boomer
Women. Plus your story will
be placed in the Our
Voices section at
www.boomerwomenspea
k.com. Please make sure
to include your name,
email address, and short
bio at the top of your en-
try, NOT in the body of the
email. For more informa-
tion, go to http://
tinyurl.com/2vk7rg.

Soul of My Sister is a new

imprint in Kensington
Books®
American publishing pro-
gram. Soul of My Sister will
feature inspirational titles
and joins Dafina and Ur-
ban Souls in
lineup of titles targeted to
African-American readers.
The name of the new im-
print is taken from the
bestselling series of books
by Dawn Marie Daniels
and Candace Sandy.

Marie Claire magazine
and Crocs are challeng-
ing you to Write a Letter to
Your Younger Self. Limit
your letter to 500 words or
less and send it in by April
17. First prize is a trip to
New York to be featured
in Marie Claire magazine.
More info is available at
http://
tinyurl.com/39bekm.

Get the inside scoop from
Harlequin editors by listen-
ing to the new Meet the

growikng

Editors podcasts, avail-
alblé ati c an
www.eharlequin.com/
store.html?cid=749. Each
20-minute podcastis a
one-on-one interview with

K ean adquirgg editad for
Har |l equin EsBresl;ol: f(gr%.ées '

one of
imprints. The first podcast
features features Melissa
Jeglinski, senior editor for
Silhouette Desire, and
Diana Ventimiglia, associ-
ate editor for Silhouette
Desire and Silhouette Ro-
mantic Suspense. A new
podcast will be released
every two weeks.

Espresso Fiction (http://
www.espressofiction.com/
) is an innovative fiction
website. Readers can sub-
scribe to have a short
story e-mailed to them
each week. They offer five
different types of stories:

Bubacino: 1000-2000
words stories suitable
for ages 7-12

ome to

Hot Chocolate: stories
for ages 13-17, 1000-
2500 words

Mocha: audience is
18-24 and includes
any genre except
science fiction and
fantasy, 1000-3500
words

and older, 1000-3500
words, any genre ex-
ceptscience fiction
and fantasy

Short Black: Flash Fic-
tion of 200 words or
less

Payment of $30 per story,
via Paypal, and a free
membership to the service

Find details at
www.espressofiction.com/
information_writers.php.

To sign up for
market news, send a

blank email to cynthiaster-
ling-

sub-
scribe@yahoogroups.com

. . [0
Romance Writers of America

Sanjrancidco

Romance Writers of

rea

America

Executive Managerfi Allison Kelley
(Tel) 281-440-6885
(Fax) 281-440-7510

President - Karin Tabke
KLTabke@aol.com

Vice President, Programs - Elizabeth Edwards
lizesong1000@hotmail.com

Vice President, Admin - Tawny Weber
tawnymwr@aol.com

Secretary - Josie Brown
JosieBrownAuthor@comcast.net

Treasurer - LaConnie Taylor-Jones
laconnie@comcast.net

Membership/Reservations - Chandra Wallace
chandraknits@yahoo.com

Website - JoAnn Smith Ainsworth
_joann299@sbcglobal.net

www.rwanational.org

RWA Executive Officers
Presidentfi Jill Limber
Secretaryii Kelley St. John
Treasurerii Stephanie Feagan

Region #6 Directors
Teresa Carpenter

www.sfarwa.com Diane Pershing

PAN Liaisonfi Nicole Burnham

PRO Liaisonfi Trish Milburn
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